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Social Media
• Use Facebook, Instagram, Twitter/X, TikTok, etc. to promote your work. 

• Create posts for new poems/essays as they are published, especially pieces  included in your 
collection. 

• Create posts that link to pieces from your collection that have been published in journals, 
tag the journal and include the pre-order link. Most journals will retweet/share.

• Once your collection is published ask people to tag a picture and post it on social media 
and tag you and the press. Retweet/repost the pics. 

• Also utilize social media to promote other poets and writers by retweeting/reposting - 
being a good literary citizen by promoting others is just a good practice!  

• Podcasts: Do you regularly listen to a book/writing-related podcast? Reach out to the 
hosts!



Readings & Local Literary Community

• Attend readings and reach out to curators/organizers to participate. Don't expect to be 
added to the lineup for a reading if you've never attended. Again, be a good literary 
citizen!

• What's available in your local community? 
• Is there a writing center that hosts readings? 
• A recurring reading series at a coffee shop? 
• Does the local wine bar, et host readings? 

• Start your own reading series! 



Collaborations & Connections

• What connections do you already have that you can tap into? 

• Does your alma mater have a poetry group or host readings? Many do alumni readings. 
Do they have a newsletter they can send out that includes a link to your new book?

• Connect with other writers published by the press:
• If you're going to be in their city reach out and see if a joint reading can be coordinated! Help 

promote each other! 



Previously Published Work

• Presses/journals that have previously published your poems can be helpful promoting 
your work. 
• Create posts that quote a poem/essay that's included in your manuscript, tagging the journal 

that originally published it. Include the link to order your book. Most presses will repost 
without being asked but you can also create a more generic post/graphic and send it to each 
press that has published a piece in your collection, asking them to post it to help spread the 
news



Reviews

• Formal
• Independent Book Review
• If you have connections to other journals or presses that write reviews, reach out and offer the 

eARC of your collection

• Informal
• Amazon, Goodreads, Barnes & Noble - all these websites allow reviews. 
• Ask your friends and family to leave a review, once your book has 50 reviews on Amazon, it 

triggers the algorithm and will begin "suggesting" your book when other people purchase 
poetry. 

• It should go without saying that you too should leave reviews! Don’t ask others to do it if you aren’t 
also doing it! 



Website / Newsletter / Email

• Have an updated, easy-to-navigate website. Include links to your poems/work and the 
order link for your book.

• Create and send your newsletter with the link to pre-order your book. If you don’t have a 
formal newsletter, send an email to friends/family with the link.
• Don’t spam everyone you’ve ever emailed – the email should go to people who have some level 

of friendship/relationship with.

• Newsletter
• Mail Chimp
• Substack



Blurbs

• Blurbs can be used for more than just the back cover of your book. Create posts utilizing 
the blurbs for your book. 



Dream List / Heroes

• Create a list of your writing heroes: people you’d love to read your book and support you. 
Reach out to them and offer an eARC (or printed copy if you're willing/able to send them 
out, the press is unable to do this for you). Ask them to post a pic with the book and tag you 
and the press. 



Swag

• Everybody loves freebies and giveaways – consider creating something to give away with 
your book when sold at in-person events: stickers, buttons, bookmarks, etc.



Press Kit 



Sell Sheet & 
Extended Bio



Countdown to Publication

• Create a “countdown to publication”
• This can mean posting a poem from the collection every
 day in the week leading up to the publication date. 
• Or posting a portion of a poem, with its backstory, 
once a week for 6-8 weeks leading up to the publication date.



Resources

• PR for Poets by Jeannine Hall Gailey
• Published by Two Sylvias Press

• Pine Street Publicity
• www.pinestreetpublicity.com/contact
• Newsletter

• Canva 
• www.canva.com  
• Graphics / templates

http://www.pinestreetpublicity.com/contact
http://www.canva.com/
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